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Abstract

From ancient times, wealth and power have been associated with the possession of physical resources. The
traditional factors of material, human, monetary production were predominant of a physical nature. Therefore,
the need for knowledge was limited. The industrial revolution of past centuries was predominantly based on human
physical strength and money capital. A significantly different situation is foreseen for the future. Wealth and power
in the 21st century will come primarily from intangible intellectual resources, from the capital of knowledge. The
knowledge revolution therefore consists precisely in this transition from the economy dominated by physical,
tangible resources, to the economy dominated by knowledge. The process is particularly comprehensive and
profound, generating essential changes in all components of economic activities, analogous to those produced by
the industrial revolution. We are currently in the early stages of the knowledge revolution. Products and services
are more knowledge intensive. Due to this, the delimitation between products and services is becoming more and
more difficult. Knowledge tends to become the main feature of activities, more than the resulting products or
services. The impact of the knowledge revolution becomes visible in the volatility of the market, the uncertainties
regarding the direction of economic activities, the job insecurity felt by people, etc.
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I. INTRODUCTION

In today's global competitive environment, which is constantly changing, quality management is the way
to approach the scientific approach of organizational strategies capable of avoiding risks, uncertainties and crises
of all kinds.

In conditions of increasingly saturated markets, competition becomes fiercer, and the winning entities will
be only those who are able to exploit the advantages and opportunities created. In this context, the value of
leadership and managerial decision taken at the right time is the essence of organizational value. At the same time,
the existence of a solid organizational culture allows all members of the entity to understand the priorities,
objectives and need for commitment to competition.

Knowledge of both the internal and external environment of the entity provides a clear picture of strengths
and weaknesses as well as opportunities and threats, a context in which managerial decisions are made
"knowingly".

Quality management is the one that ensures the capitalization of opportunities. In this sense, for an entity to
become efficient it can use three essential approaches: the model of the ideal entity capable of generating maximum
results from the use of available markets and knowledge, maximizing opportunities by concentrating available
resources on the most attractive possibilities and using them to obtain the best results, maximizing resources so as
to find the appropriate opportunities that allow optimal use of resources (Dragolea, L., L., 2006). Two distinct
categories of opportunities can be highlighted, namely: the replacement of present products and activities with low
yield as products and activities with maximum yield or approaching innovations, a category limited in number,
but which concentrates the largest opportunities. Life has shown that market leadership is truly achieved by
focusing on a market segment, a category of customers, or a technology. Everything that is marginal is not able to
survive in the long run, nor to produce profit. The leadership position is transitory and has a short life. In business
it is just like in a physical system, energy always tends to spread.
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Il. CURRENT STATE OF KNOWLEDGE

Based on a social approach, Daniel Bell (1973) defined knowledge as an organized set of factual statements
and ideas, transmitted to others in a systematic way through a communication environment. Davenport and Prusak
(1998) analyzed the concept in depth and presented it as a fluid mixture of experiences, contextual values,
contextual information and professionalized personal experiences, which is the framework for evaluating and
incorporating new experiences and information. Thus, they manage to differentiate among the factors of
production in terms of integrative, human and transmissible.

On the other hand, Christian Fuchs (2003) turned to the technological dimension and described knowledge
as a manifestation of information in the socio-human context. Although he continued to focus on emphasizing
human character, he also brought to the fore the relationship between knowledge and information.

Knowledge management is found especially in the papers published by Professor Ovidiu Nicolescu
(Nicolescu & Nicolescu, 2005; Nicolescu & Nicolescu, 2011). The expression based on knowledge comes from
the expression knowledge-based used in the literature to develop organizational theories based on the concept of
knowledge. But to say that management is based on knowledge is a semantic forcing because by its very nature
management is based on knowledge. You can't do management if you don't have the necessary knowledge and
skills. This means that management has always been based on knowledge. In this case we can no longer
differentiate between the new field of knowledge management and management because knowledge-based
management is equivalent to management as it was defined from the beginning. ,,As a science, knowledge-based
management consists in studying knowledge-based management processes and relationships, discovering the laws
that govern them and designing new systems, methods, techniques, etc., in order to increase the functionality and
performance of entities, capitalizing on the great valences of knowledge. In formulating this definition we started
from the presumption that the foreground of knowledge in the entities (as a resource, product, strategy, etc.)
determines a fundamental change in managerial processes and relationships.” (Nicolescu & Nicolescu, 2005, p.
203). If we accept the expression knowledge-based management, then we should use similar expressions such as:
human resource-based management, talent-based management, finance-based management, etc., which does not
happen.

The relationship between data, information, knowledge and wisdom has been analyzed over time, the four
concepts being sometimes confused even if they reflect different stages of development. The data show a fact or
event that is not correlated with other aspects. Their degree of complexity is low, being symbols without a meaning
or value of their own. They have an objective, palpable existence and are easy to capture, store and measure. They
have a low level of volatility and serve as a raw material in creating information.

Information occurs as data is correlated, acquires meaning, or highlights a cause-and-effect relationship.
Like the data, they are measurable but the level of complexity and volatility are higher. Due to the fact that they
have the role of describing, defining or providing a perspective on a situation, they are dependent on context and
time. However, they are used to highlight what is already known and answer the questions: "What?", "Who?",
"When?" and where?".

Knowledge is a model of thinking, feeling and behavior and appears against the background of
contextualizing information, passing it through its own filter of thinking for a specific purpose. As a consequence,
they are personal, subjective and internalized. They can contain strategies, practices, methods and approaches in
synthetic forms, and most often answer the question "How?". Among their main peculiarities are (Giarini and
Malita, 2005, p. 104):

e Human character. Knowledge is not found in raw form in nature but is a human and cultural product,
being the result of an intellectual, cognitive and sensory effort. They also depend on the desire of
individuals to share their experiences, thoughts and feelings with others or to use them in personal and
professional life.

e+ Diverse character. They do not only bring together aspects from a certain category but include a variety
of emotions, values, experiences, theories, etc.

e e« Transmissible character. Reflects the ability of knowledge to be made available to others.

e« Dynamic character. Highlights the ability of knowledge to be constantly changing, to evolve according
to information captured from the environment (from other people, from various experiences, etc.) and the
context in which it is necessary to activate them.

e« Reusable character. Highlights the ability of knowledge to be stored in a tangible form (documents,
norms, etc.) or intangible (memories, emotions, behaviors, etc.) and used in another similar situation.

e« Financial nature. It generates revenue and can be earned in exchange for money. This is the case for the
skills and behaviors that employees make available to entities in exchange for salaries, as well as the
patents and licenses that entities either make or purchase.
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e« Integrative character. They act as a link between the past, present and future. They manage to capture
and realize the connection between what is known (past), what is perceived or discovered (present) and
what is desired to be obtained (future).

Wisdom is the result of understanding the principles underlying the patterns of thinking, feeling and action,
which is why its creation requires a greater intellectual effort than in the case of knowledge. This time, principles,
personal reflections, archetypes, skills, abilities and behaviors are incorporated. Wisdom is the basis of decisions
and actions initiated at the individual level, providing an answer to the question "Why?".

In a simplistic way, knowledge describes the ability (actual or potential) of an individual, group, or entity
to perceive differences in a field (Laise et al., 2005) and to act effectively in a variety of situations (Bennet and
Bennet, 2004). Therefore, they include both theoretical and practical aspects and relate to both cognitive and
behavioral elements. They are the result of a continuous intellectual process of creating, acquiring, disseminating
and using professional and personal ideas, values and experiences.

Over time, there has been an increase in the importance given to the management of intangible assets, which
has led to the development of the fifth generation of management practices. According to it, the entity's orientation
is no longer unipolar - towards customers - but bipolar - towards customers and knowledge.

Against these backgrounds, the entities focused their efforts on capturing, acquiring, creating, disseminating
and using the knowledge held by consumers, employees, suppliers and competitors. In the early 2000s, about 80%
of the directors of large entities in the United States, such as Amoco, Chemical Bank, Hewlett-Packard, Kodak,
General Electric, 3M, and Pillsbury, argued that knowledge management is critical to defining and implementing
business strategies (Takeuchi and Nonaka, 2002). Their statements are justified if we take into account the changes
registered at the level of economic agents. For example, in order to better understand the expectations and needs
of its customers, Steelcase reorganized its business so that the information collected from consumers reached the
R&D department directly, while Toshiba focused its efforts on suppliers, on which periodically ranks them
according to the performance obtained at the level of 200 qualitative and quantitative factors (Skyrme, 2002).
Knowledge management initiatives have also been developed within the Indian entity Tata Chemicals, and the
results have included increasing the number of patents, improving quality, developing employees and increasing
productivity (Liebowitz, J., 2012).

111.TYPES OF KNOWLEDGE

Knowledge is the property of individuals and not of legal persons. You could even support your statement
by emphasizing human character and arguing that what we think or feel matters only to us, while what we do
affects others. It is only partially true. On the one hand, the statement that our thoughts, emotions, and feelings
occur on an individual level is correct, but it must be borne in mind that they do not remain blocked at this stage.
Knowledge is transferable and constantly evolving. Moorman and Miner (1998) argued that organizational
memory is similar to individual memory and differentiated between the declarative and procedural levels.

Thus, “an organization that has been active in a particular industry for a long period of time will have a
high level of development of declarative memory regarding the competitive structures and characteristics of the
industry. It will also accumulate knowledge regarding the standard practices to be followed in the interactions with
other economic agents operating in the same industry, which represents the procedural memory ”(Moorman and
Miner, 1998, p. 708).

On the other hand, in trying to defend the point of view, the main typologies of knowledge are captured.
Based on the idea of ownership, a distinction is made between individual and organizational knowledge. Those in
the first category highlight a person's intellectual effort to understand a specific context or situation. The second
category captures “managerial results regarding the integration of the knowledge of all employees and the
generation of new knowledge at the level of the organization” (Bratianu, 2013, p. 207). Although the relationship
between the two seems to be one of inclusion, it must be borne in mind that the sum of individual knowledge does
not represent organizational knowledge. The latter presuppose, rather, a refinement of those in the first category,
being the consequence of a collective intellectual effort.

Depending on the degree of visibility and transferability of knowledge, there is a difference between tacit
and explicit. Tacit knowledge “is personal and very difficult to formalize which makes it difficult to communicate
and distribute it to others. Subjective perspectives, intuitions and suspicions fall into this category. Moreover, tacit
knowledge is deeply rooted in the actions and experiences of individuals, as well as in their ideas, values, and
emotions” (Nonaka and Takeuchi, 1995, p.8). At the individual level, they present themselves as emotions and
thought processes, while at the organizational level, they are incorporated in the form of processes, activities and
relationships. They are the result of creative, divergent thinking and are acquired through "trial and error" actions.
They are frequently used in areas where success depends on interpersonal interactions and skills and play a key
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role in performing spontaneous, unpredictable and unpredictable tasks.

Explicit knowledge is ,,universal in nature, being applicable in different contexts” (Nonaka and von Krogh,
2009, p. 636). They are accessible on a conscious level, they refer to the elements that can be transmitted through
words, sentences and phrases and they appeal to rational, convergent, logical thinking.

IV.KNOWLEDGE MANAGEMENT TOOLS AND TECHNIQUES USED IN SUSTAINABLE
ORGANIZATIONS

Like any other organizational resource, knowledge must be planned, organized, coordinated, and
controlled. These tasks cannot be accomplished through efficient human resource management even if the main
"producer" of knowledge is the human brain, responsible for processing and contextualizing information,
interpreting stimuli, understanding causal relationships, etc.

As a consequence, the concept of "knowledge management™ was launched, which describes, according to
the Encyclopedia of Communities of Practice, the set of processes necessary for capturing, coding and transferring
knowledge at the level of the entity in order to obtain competitive advantages. Strictly speaking, the purpose of
knowledge management is to transform individual knowledge into organizational knowledge, thus helping entities
to “know what they know” and to always learn something new (Brateanu, C., 2015).

Given the different aspects it addresses, knowledge management tools include methods and techniques for
creating, acquiring, disseminating and using knowledge.

Methods and techniques for knowledge creation include those tools with which managers can stimulate
creativity, divergent thinking and finding new solutions. This category includes brainstorming, quality circles,
focus groups, communities of practice and mentoring programs. Through them, employees will analyze specific
contexts, discuss issues and propose solutions that will later be translated into practices and procedures, becoming
part of the organizational memory. They are commonly used at Buckman Laboratories, Clarica Insurance and
Unilever. Knowledge acquisition methods and techniques refer to those levers that the entity has at hand to access
the knowledge stock of direct and indirect competitors and suppliers. These include the procurement of patents
and manufacturing licenses, the organization of trainings by suppliers, the attraction of employees from competing
entities, the documentation of new technologies and communities of practice (Toma, G., S., 2017).

The methods and techniques of organizing and storing knowledge are strongly oriented towards managing,
mainly, explicit knowledge. Thus, they include knowledge maps, K profile, intranet, best practice manuals and
communities of practice. Their role is to ensure the preservation and accessibility of knowledge at the level of the
team, the department of the entity. They are common in Hewlett-Packard, Frito-Lay's and Texas Instruments.

Knowledge maps have the role of highlighting who and what knows. Thus, they capture in graphic or
tabular form the knowledge necessary to achieve the objectives of the entity and the sources of expertise. Their
use allows the systematization of existing knowledge, encourages thinking in perspective, facilitates inventory and
evaluation of intellectual capital, highlights effective and emerging communities, improves relations with
stakeholders, streamlines decision-making processes and facilitates the identification of competitive advantages
(Leon, R., D., 2014). They can be developed at the departmental, organizational or inter-organizational level. In
the first situation, it focuses on highlighting the sources of critical knowledge for performing specific tasks within
the department. Highlights work teams, their area of specialization, interdependence relationships and experts. In
the second case, the interdependence between departments and the way in which the use of existing knowledge at
the level of each organizational structure contributes to the achievement of business objectives is highlighted.
Inter-organizational knowledge maps are developed within associations, holding companies, when several
economic agents collaborate to achieve a common goal.

The methods and techniques of disseminating knowledge focus on streamlining their circulation in the
organizational environment. The premise from which it starts is that, in the context in which they are stored in a
report or procedure that no one knows about, then they cannot generate added value. The impact of knowledge
management becomes obvious not only when it generates innovations but also in situations where it allows to
avoid the resumption of auxiliary processes that can lead to "re-invention of the wheel".

The methods and techniques of using knowledge aim at the way in which what is known at organizational
level can be translated into practice, generating added value. Among the most used are research and development
programs, coaching sessions and communities of practice. A knowledge management tool appears to be useful in
all five categories of methods and techniques, namely: communities of practice. Jean Lave and Etienne Wenger
(1991), who developed the concept, started from the premise that people who have common interests are more
likely to collaborate and learn together than those who have different opinions. Thus, communities of practice are
groups of people who share a concern or passion for something they do, learning to do it better through regular
interactions with each other. In order for a group of people to be considered a community of practice, three
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conditions must be met simultaneously (Lave, J., & Wenger, E., 1991):
1. The existence of a field of common interest;
2. The perception of the community as a set of relationships between members, with the aim of learning
together;
3. Effective activation of members in the field of interest.
In summary, the use of knowledge management methods and techniques in sustainable entities will facilitate:
¢ Retention of talents and experts - as a result of providing a framework for the manifestation, development and
use of the knowledge held and the encouragement of collaboration;

e Increasing customer satisfaction - against the background of improving the capture and transfer of knowledge
from them and adapting the range of products and services to their needs and preferences;

e  Protecting market share - as a result of the efficient use of rare knowledge and protection against imitation by
keeping them in the minds of their own employees, in organizational processes and in intellectual property
rights;

o Entering new market segments - identified by the methods of creating and disseminating knowledge;

e Increasing organizational efficiency - due to the capture and use of knowledge from both internal and external
sources;

o Development of partnerships with stakeholders - as a result of streamlining the exchange of knowledge
between the entity and the members of the environment in which it operates;

e Increasing profitability - by reducing costs, streamlining internal processes and increasing the autonomy of
work teams (Leon, R., D., 2014)

V. TRAPS IN KNOWLEDGE MANAGEMENT

Knowledge management has a fundamental role in the development of organizations but its effectiveness
depends on the extent to which the manager avoids the following pitfalls (Fahey and Prusak, 1998).

Trap 1: Non-differentiation of information and knowledge data. As a result of the two approaches that
dominate the field of knowledge management - the technological and the managerial, managers can become
confused about the relationship between data, information and knowledge. They can be attracted by the abstract,
concrete side of the technological approach and can become ,,slaves” of information technologies. They will be
focused on purchasing the best software products that will allow them to create databases on customers, employees
and competitors. In this context, they will consider that the secret of success lies behind a database, a table that
describes the behavior of employees, customers, suppliers or competitors, will constantly try to measure the so-
called "organizational knowledge" and ignore the importance of skills, of emotions, values and beliefs.

Trap 2: Focus on capitalizing on the stock of knowledge and neglecting dissemination processes.
Awareness of the importance of knowledge as an organizational resource, cumulated with the intensely promoted
idea of Francis Bacon (1597) according to which "knowledge is power", determines managers to adopt an
accumulation-oriented behavior; it seeks to acquire and store as much knowledge as possible in the form of reports,
rules and patents, omitting their dynamic nature. They believe that the secret of success lies in the amount of
knowledge stored and they become followers of the scriptural recordings of everything that happens in the entity.
It is slowly becoming bureaucratic managers who demand the creation and observance of the exact codes of
procedure, regulations and norms. They do not take into account the continuous evolution of knowledge and the
fact that it is a critical resource precisely because of their ability to generate new knowledge. For this, however,
their dissemination at the level of teams, departments and the entity as a whole must be encouraged.

In the context in which success depends on the involvement of several people, they must communicate with
each other, to exchange knowledge. In other words, managers must also consider the dissemination of knowledge
in the organizational environment, not just their accumulation and storage.

VI.INNOVATION PERFORMANCE INDICATORS

At European level, performance indicators for research and innovation directly related to quality and
knowledge management have been set by the European Commission and refer to the European Innovation
Scoreboard, the Regional Innovation Scoreboard, the Science, Research and Research Performance Report. EU
Innovation (SRIP), Transition Performance Index (TPI) (https://cdn.edupedu.ro). They are indicators that measure
innovation in different fields of activity, from education to culture, to economic activities in the sectors of activity
of a country. Innovation meets the needs of European Commission requirements, and these indicators are
interdependent with quality management concepts, in line with knowledge management. Just by combining the
three concepts, we will get a high degree of innovation.
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The European Innovation Scoreboard provides a comparative analysis of innovation performance in EU
countries, other European countries and regional neighbors. It assesses the strengths and weaknesses of national
innovation systems and helps countries identify areas for action. The European Innovation Scoreboard 2021 was
launched on 21 June 2021. This year's EIS report is also accompanied by the 2021 edition of the Regional
Innovation Scoreboard, which provides comparable results for 240 regions in 22 countries. EU.

We present the regional map of innovation performance, published at the end of 2021:

Figure 1 Regional map of innovation performance (https://ec.europa.eu)

The Regional Innovation Scoreboard (RIS) is a regional extension of the European Innovation Scoreboard
(EIS), which assesses the innovation performance of European regions on a limited number of indicators. RIS
2021 provides a comparative assessment of the performance of innovation systems in 240 regions in 22 EU
countries, Norway, Serbia, Switzerland and the United Kingdom. Cyprus, Estonia, Latvia, Luxembourg and Malta
are included at country level.

The 2021 regional innovation scoreboard, RIS 2021 follows the revised methodology of EIS 2021 and uses
data for 240 regions in Europe for 21 of the 32 indicators used in EIS 2021. The new RIS has four new indicators
compared to the previous edition, namely individuals who have general digital skills above basic innovation
spending per employee ICT specialists employed air emissions from industry.

This new edition of the scoreboard shows that the performance of innovation has increased for 225 regions
out of a total of 240 regions in the period since 2014. The most innovative regions are usually in the most innovative
countries. The most innovative region in Europe is Stockholm in Sweden, followed by Helsinki-Uusimaa in
Finland and Oberbayern in Germany (https://ec.europa.eu).

The SRIP report analyzes Europe's performance in science, research and innovation and the factors
underlying that performance in a global context. It combines the announced, indicator-based macroeconomic
analysis with in-depth analytical research on important policy topics. This is a flagship publication for the
Commission's research and innovation department. New editions will appear every 2 years.

Research and innovation play a key role in providing solutions to overcome immediate challenges, such as
the coronavirus pandemic, and to make our society more resilient in the long run.

Europe needs to address the double challenge of the green and digital transition to become a modern,
resource-efficient and competitive economy. This means that research and innovation policy will need to be
adapted to ensure that it contributes to sustainability in its greatest social, environmental and economic sense,
while stimulating the EU's competitiveness.

The five principles that guide research and innovation policy in Europe are:
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Figure 2 Principles guiding research and innovation policy in Europe (https://european-
union.europa.eu)

TPI is a dashboard that monitors and classifies countries based on the 4 transitions to a fair and prosperous
sustainability.

The transition is measured in 4 dimensions:

*» Economic (education, wealth, labor productivity and research and development intensity, industrial base);

* Social (health life, work and inclusion, free or unpaid time, equality);

» Environment (reduction of greenhouse gas emissions, biodiversity, use of materials, energy productivity);

» Governance (fundamental rights, security, transparency, sound public finances).

These measures underpin a new model of prosperity for Europe and the world. A model that focuses on
resilience, inclusion and sustainability and supports the EU's Annual Sustainable Growth Strategy for 2022.

All EU countries and 45 other countries are included in the ICC. The index consists of 28 internationally
comparable indicators and helps people see how their country is progressing towards the Commission's 6 priorities.
It illustrates how each country performs on each of the 4 dimensions, provides an overall performance by country,
indicates strengths and weaknesses, room for progress and possible trade-offs (https://ec.europa.eu). The ICC is
also a tool to give more visibility and traction to the annual monitoring report of Eurostat's sustainable development
goals, by ranking and comparing with the EU average and with non-EU countries, and is accompanied by specific
descriptions of 72 countries. of the progress made over a period of ten years. It is also unique in its exceptional
global size, which covers 76% of the world's population, and in its 10 years of return from 2011 to 2020.

The EU has a strong performance in transition and has progress rates above the global average

All EU countries, except Hungary, have improved their performance since 2011, especially
Croatia, with exceptional performance as well as Greece and Estonia.

Even among the best performers, there is still significant room for improvement, as no
country leads in all four dimensions.

TPI leaders' scores and s performance do not reveal a single recipe for transition policies

ost countries have not yet tilted towards the green sition. In the 72 countries,
illion people live in countries where the level of governance decreased between

g ptured in this year's edition, the
pandemic has a considerable impact on transition processes and causes social and resilient
cohesion, both of which are key factors for a fair and sustainable transition.

Figure 3 Key discoveries about innovation (Stanescu, S., M., 2009)

VII. CONCLUSIONS

The major importance of the information provided by the accounting system for the management of any
economic entity as well as the obligation to comply with accounting and tax rules makes the creation of the
accounting database in accordance with economic realities, without overestimation or underestimation, day by day
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S0 moment, either the management, or the state, or any of the control body should not be in a position to make
decisions on an erroneously constructed database.

Accounting information, whether we are talking about financial accounting or management accounting is the
main element in the construction of accounting information either from a managerial point of view or from a
financial point of view (Vatasoiu, C., L., et al, 2010). The establishment of a database in accordance with economic
realities, thoroughly and rigorously organized in a form accessible to tax management and reporting, determines
its credible, easy and complete operation at all times. The need to report accounting information in a uniform
manner for all economic entities has led to the standardization of reporting and the start of a process of
standardization of accounting by adopting common general regulations establishing rules for the preparation of
documents, signing and auditing for the purpose of their publication. Regardless of the information traps in which
managers tend to be caught, in order to facilitate their activity and to obtain efficient results in a short time, in
order for an economic entity to be innovative and efficient, it must respect the principles of innovation. At the
same time, in order to be innovative, an economic entity needs to know the key discoveries regarding innovation,
both at national and European level.

VIll. REFERENCES

1. Albu, N, Albu, C., (2003), Instrumente de management al performantei, vol. I — Contabilitate de gestiune, vol. Il - Control de gestiune,
Ed. Economica, Bucuresti.

2. Bell, D. (1973). Technology, nature and society: the vicissitudes of three world views and the confusion of realms. The American Scholar,
385-404.

3. Bennet, J.,, si Bennet, D, (2004), The Force of Things: Steps toward an Ecology of Matter, First Published June 1, 2004 Research Article,
https://doi.org/10.1177/0090591703260853.

4. Bratianu, C. (2015). Organizational Knowledge Dynamics: Managing Knowledge, Creation, Acquisition, Sharing, and Transformation.
Editura IGI Global, Hershey, PA, USA.

5. Caraiani, C., Dumitrana, M., (2004), Contabilitate si control de gestiune, Editura InfoMega, Bucuresti, , http://elibrary.snspa.ro/wp-

content/uploads/2020/03/Managementul-cunostintelor-si-al-proiectelor.pdf

Dragolea, L., L., (2006), Managementul calitatii-functii si principii, accesat la

http://www.oeconomica.uab.ro/upload/lucrari/820063/32.pdf.

Giarini, O., si Malita, M., (2005). Dubla spirala a invatarii si a muncii. Bucuresti: Editura Comunicare.ro.

https://cdn.edupedu.ro/wp-content/uploads/2021/05/ME-audit-anonimizat.pdf

https://ec.europa.eu/info/research-and-innovation/statistics/performance-indicators/european-innovation-scoreboard_ro

0. https://ec.europa.eu/info/research-and-innovation/strategy/support-policy-making/support-national-research-and-innovation-policy-
making/transitions-performance-index-tpi_ro

11. https://ec.europa.eu/regional_policy/ro/newsroom/news/2019/06/17-06-2019-2019-innovation-scoreboards-the-innovation-performance-
of-the-eu-and-its-regions-is-increasing.

12. https://european-union.europa.eu/priorities-and-actions/actions-topic/research-and-innovation_ro.

13. https://kmeducationhub.de/international-knowledge-management-institute-km-institute/.

14. https://www.researchgate.net/profile/Constantin-
Bratianu/publication/306866415_Managementul_cunostintelor_Concepte_fundamentale/links/5a42cefa458515f6b04fd8b7/Management
ul-cunostintelor-Concepte-fundamentale.pdf,

15. https://www.revistadestatistica.ro/supliment/wp-content/uploads/2019/11/rrss_10_2019_A5_ro.pdf

16. Lahey, L. and Prusak, L. (1998) The Eleven Deadliest Sins of Knowledge Management. California Management Review, 40, 265-276.
http://dx.doi.org/10.2307/41165954.

17. Lave, J., Etienne W., 1991. Situated Learning: Legitimate Peripheral Participation. Cambridge: Cambridge University Press. pp. 33, 29,
40.

18. Leon, R., D., Managementul cunostintelor si al proiectelor — pilonii unei organizatii durabile, editura Tritonic, 2014, ISBN: 978-606-8571-
93-5.

19. Liebowitz, J., 2012, Knowledge Management Handbook: Collaboration and Social Networking,

20. Moorman, C., & Miner, A. S. (1998). Organizational improvisation and organizational memory. The Academy of Management Review,
23(4), 698-723. https://doi.org/10.2307/259058.

21. Nicolescu & Nicolescu, 2005; Nicolescu & Nicolescu, 2011, Dictionar de management, Pro UniversitarialSBN: 978-973-129-882-5,

22. Nonaka, I., & Von Krogh, G. (2009). Tacit Knowledge and Knowledge Conversion: Controversy and Advancement in Organizational
Knowledge Creation Theory. Organization Science, 20(3), 635-652. http://dx.doi.org/10.1287/orsc.1080.0412.

23. Nonaka, I., Takeuchi, H. (eds.), Hitotsubashi on knowledge management. Asia, Wiley, 2004,

24. Skyrme, D. Developing A Knowledge Strategy. 2002 [cited 28/2/2006]; Available from: http://www.skyrme.com/pubs/knwstrat.htm.

25. Stanescu, S., M., 2009, Abordarea conceptuala a inovatiei in contextul relansarii strategiei de la lisabona, Calitatea Vietii XX (1-2):19-27,
accesat la
https://www.researchgate.net/publication/296722657_ABORDAREA_CONCEPTUALA_A_INOVATIEI_IN_CONTEXTUL_RELAN
SARII_STRATEGIEI_DE_LA_LISABONA.

26. Titu, M., “Managementul calitatii in organizatiile industriale moderne”, Teza de doctorat, Sibiu, (2007), https://doctorate.ulbsibiu.ro/wp-
content/uploads/REZ-TITU.pdf

27. Toma, S. G. and Naruo, S., 2017. Total Quality Management and Business Excellence: The Best Practices at Toyota Motor Corporation.
Amfiteatru Economic, 19(45), pp. 566-580.

28. Toma, S., G., 2019, Learning from the Asian Tigers: lessons in economic growth, Annals-Economy Series, p. 63-69.

29. Vatasoiu, C., I, Ghoerghe, M., Motoniu, L, D., Boca, L., S., Informatia contabila — baza analizei financiare in deciziile de investitii, Analele
Universitatii “Constantin Brancusi” din Targu Jiu, Seria Economie, Nr. 4/2010.

3

oo~


https://doi.org/10.1177/0090591703260853
http://elibrary.snspa.ro/wp-content/uploads/2020/03/Managementul-cunostintelor-si-al-proiectelor.pdf
http://elibrary.snspa.ro/wp-content/uploads/2020/03/Managementul-cunostintelor-si-al-proiectelor.pdf
http://www.oeconomica.uab.ro/upload/lucrari/820063/32.pdf
https://cdn.edupedu.ro/wp-content/uploads/2021/05/ME-audit-anonimizat.pdf
https://ec.europa.eu/info/research-and-innovation/statistics/performance-indicators/european-innovation-scoreboard_ro
https://ec.europa.eu/info/research-and-innovation/strategy/support-policy-making/support-national-research-and-innovation-policy-making/transitions-performance-index-tpi_ro
https://ec.europa.eu/info/research-and-innovation/strategy/support-policy-making/support-national-research-and-innovation-policy-making/transitions-performance-index-tpi_ro
https://ec.europa.eu/regional_policy/ro/newsroom/news/2019/06/17-06-2019-2019-innovation-scoreboards-the-innovation-performance-of-the-eu-and-its-regions-is-increasing
https://ec.europa.eu/regional_policy/ro/newsroom/news/2019/06/17-06-2019-2019-innovation-scoreboards-the-innovation-performance-of-the-eu-and-its-regions-is-increasing
https://european-union.europa.eu/priorities-and-actions/actions-topic/research-and-innovation_ro
https://kmeducationhub.de/international-knowledge-management-institute-km-institute/
https://www.researchgate.net/profile/Constantin-Bratianu/publication/306866415_Managementul_cunostintelor_Concepte_fundamentale/links/5a42cefa458515f6b04fd8b7/Managementul-cunostintelor-Concepte-fundamentale.pdf
https://www.researchgate.net/profile/Constantin-Bratianu/publication/306866415_Managementul_cunostintelor_Concepte_fundamentale/links/5a42cefa458515f6b04fd8b7/Managementul-cunostintelor-Concepte-fundamentale.pdf
https://www.researchgate.net/profile/Constantin-Bratianu/publication/306866415_Managementul_cunostintelor_Concepte_fundamentale/links/5a42cefa458515f6b04fd8b7/Managementul-cunostintelor-Concepte-fundamentale.pdf
https://www.revistadestatistica.ro/supliment/wp-content/uploads/2019/11/rrss_10_2019_A5_ro.pdf
http://dx.doi.org/10.2307/41165954
https://doi.org/10.2307/259058
http://dx.doi.org/10.1287/orsc.1080.0412
http://www.skyrme.com/pubs/knwstrat.htm
https://www.researchgate.net/publication/296722657_ABORDAREA_CONCEPTUALA_A_INOVATIEI_IN_CONTEXTUL_RELANSARII_STRATEGIEI_DE_LA_LISABONA
https://www.researchgate.net/publication/296722657_ABORDAREA_CONCEPTUALA_A_INOVATIEI_IN_CONTEXTUL_RELANSARII_STRATEGIEI_DE_LA_LISABONA
https://doctorate.ulbsibiu.ro/wp-content/uploads/REZ-TITU.pdf
https://doctorate.ulbsibiu.ro/wp-content/uploads/REZ-TITU.pdf

