=

Turnitin Originality Report

70-Mission_and_vision,_environ... by 5 Similarity by Source
Eco Similarity Index
Internet Sources: 21%
From Quick Submit (Quick Submit o, Publications: 18%
( ) 28 /) Student Papers: 17%
Processed on 08-Jul-2014 12:29 EEST

ID: 438479291

A,

Word Count: 5662
sources:

E 1% match (publications)
Dubihlela, Job and Rundora, Rosebud. "Employee Training, Managerial Commitment And The
Implementation Of Activity Based Costing; Impact On Performance Of SMEs", International
Business & Economics Research Journal, 2014.

E 1% match (Internet from 13-Jan-2014)

http://www.internationalconference.com.my/proceeding/asbes2012_proceeding/023_128_2ndASBES2012_Proceedin

PG0332_0345.

E 1% match (Internet from 16-Feb-2014)

http://www.jkuat.ac.ke/schools/shrd/wp-content/uploads/2013/10/Proceedings-of-1st-JKUAT -
SHRD-Research-Conference.pdf

E 1% match (publications)
Chinomona, Richard and Sandada, Maxwell. "Predictors Of Customer Loyalty To Mobile

Service Provider In South Africa”, International Business & Economics Research Journal
2013

E 1% match (publications)

Jehad Aldehayyat. "Strategic Planning and Corporate Performance Relationship in Small
Business Firms: Evidence from a Middle East Country Context", International Journal of
Business and Management, 08/01/2011

E 1% match (Internet from 04-Oct-2010)
http://www.cmmu.mahidol.ac.th/cmmu/index.php?
option=com_content&view=article&id=67 &ltemid=85

1% match (publications)

SURUJLAL, Jhalukpreya. "VOLUNTEERS' PERCEPTIONS OF BENEFITS DERIVED FROM
VOLUNTEERING: AN EMPIRICAL STUDY", South African Journal for Research in Sport
Physical Education & Recreation (SAJR SPER)/03799069, 20080301

1% match (student papers from 12-Jan-2014)
Submitted to University of Stellenbosch, South Africa on 2014-01-12

E 1% match (Internet from 24-Sep-2013)
http://www.primejournal.org/PJSS/pdf/2013/jun/Amurle.pdf

1% match (Internet from 20-Aug-2010)

http://www.brunel.ac.uk/329/BBS%20documents/PHD%20Doctoral%20Symposium%2009/VishveshPathak0820043.pdf

III 1% match (student papers from 01-Nov-2009)
Submitted to Glion Institute for Higher Education on 2009-11-01

@ 1% match (Internet from 28-Jul-2010)
http://www.librijournal.org/pdf/2008-4pp224-233.pdf

E 1% match (student papers from 15-Jan-2014)

Class: Quick Submit
Assignment:
Paper ID: 388555008

< 1% match (student papers from 29-Aug-2012)
Submitted to Queensland Institute of Business and Technology on 2012-08-29

IEI < 1% match (student papers from 18-Apr-2014)
Submitted to Universiti Sains Malaysia on 2014-04-18

< 1% match (student papers from 11-Jun-2013)


http://search.ebscohost.com/login.asp?r=48.6945669778262&svr=7&lang=en_us&x?direct=true&db=ECD&AN=93583693&site=ehost-live&EPSource=esi
http://www.internationalconference.com.my/proceeding/asbes2012_proceeding/023_128_2ndASBES2012_Proceeding_PG0332_0345.pdf
http://www.jkuat.ac.ke/schools/shrd/wp-content/uploads/2013/10/Proceedings-of-1st-JKUAT-SHRD-Research-Conference.pdf
http://search.ebscohost.com/login.asp?r=48.6945669778262&svr=7&lang=en_us&x?direct=true&db=ECD&AN=93583267&site=ehost-live&EPSource=esi
http://dx.doi.org/10.5539/ijbm.v6n8p255
http://www.cmmu.mahidol.ac.th/cmmu/index.php?option=com_content&view=article&id=67&Itemid=85
http://search.ebscohost.com/login.asp?r=48.6945669778262&svr=7&lang=en_us&x?direct=true&db=ECD&AN=32480446&site=ehost-live&EPSource=esi
https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=387564909&perc=1
http://www.primejournal.org/PJSS/pdf/2013/jun/Amurle.pdf
http://lrd.yahooapis.com/_ylc=X3oDMTVnMzBsam5sBF9TAzIwMjMxNTI3MDIEYXBwaWQDTHJlazRUTFYzNEdRVjYwVDFRYVlHeC5xMDYuMHVja2pJb3dfYzJFV3NGejhWZzVHX2xkQjRPX1YweDZPdVNOME9zVjg2a0I2BGNsaWVudANib3NzBHNlcnZpY2UDQk9TUwRzbGsDdGl0bGUEc3JjcHZpZANua1F1ekVnZUF1M1YzLnJQMnQzcUR3M3RKbS5UVGt4dWJVZ0FBWkdv/SIG=13iqcncb3/**http%3A//www.brunel.ac.uk/329/BBS%2520documents/PHD%2520Doctoral%2520Symposium%252009/VishveshPathak0820043.pdf
https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=112182274&perc=1
http://lrd.yahooapis.com/_ylc=X3oDMTVnZGNoNDZrBF9TAzIwMjMxNTI3MDIEYXBwaWQDTHJlazRUTFYzNEdRVjYwVDFRYVlHeC5xMDYuMHVja2pJb3dfYzJFV3NGejhWZzVHX2xkQjRPX1YweDZPdVNOME9zVjg2a0I2BGNsaWVudANib3NzBHNlcnZpY2UDQk9TUwRzbGsDdGl0bGUEc3JjcHZpZANEdmMzWWtnZUF1M1VOVnBKcjg1Y1Btc3JKbS5UVGt4UTVlNEFBMXZW/SIG=11o7t9v88/**http%3A//www.librijournal.org/pdf/2008-4pp224-233.pdf
https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=388555008&perc=1
https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=264077905&perc=0
https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=418128387&perc=0

Submitted to Vaal University of Technology on 2013-06-11

< 1% match (student papers from 11-Dec-2012)
Submitted to Asian Institute of Technology on 2012-12-11

< 1% match (Internet from 16-Feb-2014)

http://anzmac.org/conference/2011/Papers%20by%20Presenting%20Author/Polonsky,%20Michael%20Paper%20175.pdf

< 1% match (Internet from 05-Aug-2013)

http://repository.up.ac.za/bitstream/handle/2263/14976/Thornhill_Public%282010%29.pdf?
sequenc

< 1% match (publications)

Journal of Business Strategy, Volume 29, Issue 2 (2008-03-09)

IEI < 1% match (student papers from 05-Nov-2013)
Submitted to Kenyatta University on 2013-11-05

@ < 1% match (Internet from 30-Sep-2013)
http://www.eliteresearchjournals.org/erjer/content/2013/june/Bhat%20et%20al.pdf

@ < 1% match (Internet from 16-Apr-2010)

http://www.gsm.mq.edu.au/wps/wecm/connect/2822e280464d6775b789b7725628cbea/MGSM_WP_2005-
6-Tang.pdf?MOD=AJPERES&CACHEID=2822e280464d6775b789b7725628cbea

< 1% match (Internet from 22-Mar-2011)
http://eprints.aston.ac.uk/view/year/2005.html

< 1% match (student papers from 25-Aug-2011)
Submitted to University of Cape Town on 2011-08-25

< 1% match (student papers from 02-Nov-2009)
Submitted to Auckland University of Technology on 2009-11-02

LINNE]

< 1% match (Internet from 14-Oct-2011)
http://www.cemi.com.au/content/peer-reviewed-journal-articles

N
~N

< 1% match (Internet from 27-Jun-2014)
http://www.sajim.co.za/index.php/SAJIM/article/view/426/490

< 1% match (Internet from 28-Mar-2014)
http://www.surrey.ac.uk/sbs/files/Success_in_Challenging_Times_Full_Findings.pdf

< 1% match (Internet from 16-Apr-2012)
http://ro.ecu.edu.au/cgi/viewcontent.cgi?article=1152&context=theses&sei-

< 1% match (publications)

Samour, Akram Ismail(Analoui, Farhad). "Strategic managment.The case of NGOs in
Palestine.", University of Bradford, 2010.

< 1% match (publications)

International Journal of Entrepreneurial Behaviour & Research, Volume 15, Issue 4 (2009-
06-14)

< 1% match (student papers from 16-Mar-2012)
Submitted to National University of Singapore on 2012-03-16

< 1% match (student papers from 19-Jun-2010)
Submitted to Laureate Higher Education Group on 2010-06-19

ST IR

< 1% match (publications)

Mann, Bikram Jit Singh, and Sunpreet Kaur Sahni. "Role of trust and customer loyalty in
reducing perceived security risk in internet banking". International Journal of Electronic
Business, 2013.

e

< 1% match (student papers from 11-Apr-2013)


https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=335858973&perc=0
https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=272705926&perc=0
http://anzmac.org/conference/2011/Papers%20by%20Presenting%20Author/Polonsky,%20Michael%20Paper%20175.pdf
http://repository.up.ac.za/bitstream/handle/2263/14976/Thornhill_Public%282010%29.pdf?sequenc
https://turnitin.com/viewEmerald.asp?r=48.6945669778262&svr=7&lang=en_us&oid=58837&key=aee678305e1426df90b19adce9e4b4bb
https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=369838036&perc=0
http://www.eliteresearchjournals.org/erjer/content/2013/june/Bhat%20et%20al.pdf
http://lrd.yahooapis.com/_ylc=X3oDMTVnaXJya2VpBF9TAzIwMjMxNTI3MDIEYXBwaWQDTHJlazRUTFYzNEdRVjYwVDFRYVlHeC5xMDYuMHVja2pJb3dfYzJFV3NGejhWZzVHX2xkQjRPX1YweDZPdVNOME9zVjg2a0I2BGNsaWVudANib3NzBHNlcnZpY2UDQk9TUwRzbGsDdGl0bGUEc3JjcHZpZAN0aEQ3alVnZUF1MkVHNG85a1IwVlBPREhKbS5UVGt2SVByVUFCSkFu/SIG=14vgn597d/**http%3A//www.gsm.mq.edu.au/wps/wcm/connect/2822e280464d6775b789b7725628cbea/MGSM_WP_2005-6-Tang.pdf%3FMOD=AJPERES%26CACHEID=2822e280464d6775b789b7725628cbea
http://lrd.yahooapis.com/_ylc=X3oDMTU4dnZxOW1sBF9TAzIwMjMxNTI3MDIEYXBwaWQDUUxJNmNoSFYzNEhCUmVnazg0S2g3ZGFGWFFKMWRMS0xrY1J0WXY4cXZTdFQyVDFZdVdrYXljU2FyZnoua18xZQRjbGllbnQDYm9zcwRzZXJ2aWNlA0JPU1MEc2xrA3RpdGxlBHNyY3B2aWQDTkRETkpVZ2VBdTF1SFNRd0o5Nkk0QUFtSm0uVFRrMklZTHdBQUdRdQ--/SIG=11jkoip47/**http%3A//eprints.aston.ac.uk/view/year/2005.html
https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=198798086&perc=0
https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=112223462&perc=0
http://www.cemi.com.au/content/peer-reviewed-journal-articles
http://www.sajim.co.za/index.php/SAJIM/article/view/426/490
http://www.surrey.ac.uk/sbs/files/Success_in_Challenging_Times_Full_Findings.pdf
http://ro.ecu.edu.au/cgi/viewcontent.cgi?article=1152&context=theses&sei-
http://bradscholars.brad.ac.uk/bitstream/handle/10454/4462/Thesis%20the%20final.pdf?sequence=1
https://turnitin.com/viewEmerald.asp?r=48.6945669778262&svr=7&lang=en_us&oid=68649&key=c25fe33df46ee31cd1c7fd8760bd5f32
https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=235895553&perc=0
https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=140766541&perc=0
http://dx.doi.org/10.1504/IJEB.2013.056783

Submitted to Varsity College on 2013-04-11

< 1% match (student papers from 03-Jun-2007)
Submitted to UM, Twin Cities on 2007-06-03

X
S

< 1% match (student papers from 18-Aug-2012)
Submitted to Keiser University on 2012-08-18

< 1% match (Internet from 10-Jun-2014)
http://catalog.flatworldknowledge.com/bookhub/reader/5?e=carpenter

< 1% match (Internet from 25-Sep-2008)
http://www.llc.rpi.edu/web/ResearchMethodsForCommunicationScience/ch17.pdf

< 1% match (student papers from 29-May-2013)
Submitted to School of Business & Computer Science Limited on 2013-05-29

< 1% match (student papers from 03-Sep-2007)
Submitted to UNITEC (Te Whare Wananga o Wairaka) on 2007-09-03

< 1% match (student papers from 27-Mar-2011)
Submitted to Auckland University of Technology on 2011-03-27

< 1% match (student papers from 17-Jul-2009)
Submitted to University of Stellenbosch, South Africa on 2009-07-17

< 1% match (student papers from 27-Jun-2010)
Submitted to University of Maryland, University College on 2010-06-27

< 1% match (Internet from 21-May-2013)

http://nmmu.ac.za/documents/theses/an%20investigation%200f%20the %20role %200f%20leadership%20in%20strategic%20planning.pd

< 1% match (Internet from 08-May-2014)
http://eprints.hud.ac.uk/2016/1/ahalzubifinal

< 1% match ()

http://ird.yahooapis.com/_ylc=X30DMTVnZHVnOTU4BFITAZIWMMXNTISMDIEYXBwaWQDTHJIazRUT FYZNEdRVjYWVDFRYVIHe C5xMDY1

< 1% match (student papers from 08-Aug-2012)
Submitted to National University of Ireland, Maynooth on 2012-08-08

< 1% match (publications)
Management Decision, Volume 39, Issue 1 (2006-09-19)

< 1% match (student papers from 13-Jun-2011)
Submitted to University of KwaZulu-Natal on 2011-06-13

< 1% match (Internet from 26-Jan-2011)
http://www.academicjournals.org/ajbm/pdf/pdf2010/180ct/Kamya%20et%20al.pdf

< 1% match (Internet from 03-Nov-2013)
http://orsea.net/pastpapers/2010/vertical%20collaboration.doc

< 1% match (Internet from 16-Dec-2013)
http://www.diva-portal.org/smash/get/diva2:384652/FULLTEXT01.pdf

< 1% match (Internet from 08-May-2010)
http://ivythesis.typepad.com/term_paper_topics/2008/07/hrm-case-study.html?
no_prefetch=1

8 & g 3l =

< 1% match (publications)

llic, M., J. Reinecke, G. Bohner, R. Hans-Onno, T. Beblo, M. Driessen, U. Frommberger, and
P. W. Corrigan. "Protecting self-esteem from stigma: A test of different strategies for coping
with the stigma of mental illness", International Journal of Social Psychiatry, 2012.



https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=319897444&perc=0
https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=47248408&perc=0
https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=262490780&perc=0
http://catalog.flatworldknowledge.com/bookhub/reader/5?e=carpenter
http://www.llc.rpi.edu/web/ResearchMethodsForCommunicationScience/ch17.pdf
https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=313306295&perc=0
https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=50098227&perc=0
https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=178220146&perc=0
https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=101396711&perc=0
https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=141351146&perc=0
http://nmmu.ac.za/documents/theses/an%20investigation%20of%20the%20role%20of%20leadership%20in%20strategic%20planning.pdf
http://eprints.hud.ac.uk/2016/1/ahalzubifinal
http://lrd.yahooapis.com/_ylc=X3oDMTVnZHVnOTU4BF9TAzIwMjMxNTI3MDIEYXBwaWQDTHJlazRUTFYzNEdRVjYwVDFRYVlHeC5xMDYuMHVja2pJb3dfYzJFV3NGejhWZzVHX2xkQjRPX1YweDZPdVNOME9zVjg2a0I2BGNsaWVudANib3NzBHNlcnZpY2UDQk9TUwRzbGsDdGl0bGUEc3JjcHZpZANhX0tsWWtnZUF1MGtiSUdvVnpyMmNzVzNKbS5UVGt2YkZ5Z0FCcEQu/SIG=12alrf60g/**http%3A//www.cmmu.mahidol.ac.th/research/images/VisionstatementsJBS.pdf
https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=260724827&perc=0
https://turnitin.com/viewEmerald.asp?r=48.6945669778262&svr=7&lang=en_us&oid=3493&key=90dec2f6efda5d444d85cb57f42223fe
https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=191335658&perc=0
http://www.academicjournals.org/ajbm/pdf/pdf2010/18Oct/Kamya%20et%20al.pdf
http://orsea.net/pastpapers/2010/vertical%20collaboration.doc
http://www.diva-portal.org/smash/get/diva2:384652/FULLTEXT01.pdf
http://lrd.yahooapis.com/_ylc=X3oDMTVndThqa3JnBF9TAzIwMjMxNTI3MDIEYXBwaWQDTHJlazRUTFYzNEdRVjYwVDFRYVlHeC5xMDYuMHVja2pJb3dfYzJFV3NGejhWZzVHX2xkQjRPX1YweDZPdVNOME9zVjg2a0I2BGNsaWVudANib3NzBHNlcnZpY2UDQk9TUwRzbGsDdGl0bGUEc3JjcHZpZAN4ZXZkaVVnZUF1MVVYaFdZandoZDJnQS5KbS5UVGt2bUZ4TUFDR2Ja/SIG=12v00iq8m/**http%3A//ivythesis.typepad.com/term_paper_topics/2008/07/hrm-case-study.html%3Fno_prefetch=1
http://dx.doi.org/10.1177/0020764010392058

57| < 1% match (student papers from 25-Jun-2012)
Submitted to Massey University on 2012-06-25

< 1% match (Internet from 30-Nov-2013)
http://czytanki.net/channels/south-african-journal-information-management

< 1% match (publications)
Journal of Research in Interactive Marketing, Volume 5, Issue 1 (2011-04-03)

< 1% match (publications)

Yap. Ching Seng, Md Zabid Abdul Rashid, and Dewi Amat Sapuan. "Strategic Uncertainty
and Firm Performance: The Mediating Role of Competitive Intelligence Practices", Journal of
Information & Knowledge Management, 2013.

< 1% match (publications)

Bartkus, B.. "Mission Statement Quality and Financial Performance", European Management
Journal, 200602

< 1% match (student papers from 04-Oct-2007)
Submitted to La Trobe University on 2007-10-04

< 1% match (Internet from 04-Feb-2012)
http://internationalconference.com.my/proceeding/2ndicber2011_proceeding/219-
2nd%20ICBER%202011%20PG%201013-1025%20Strategic%20Marketing.pdf

< 1% match (Internet from 13-Mar-2012)

http://academicpublishingplatforms.com/downloads/pdfs/beh/volume4/201103201500_03_BEH Vol4_MACEDONIA_Debarliev_and_Trpk

< 1% match (Internet from 19-Apr-2014)

http://www.ukessays.com/essays/management/subject-of-strategic-management.php

< 1% match (Internet from 17-Apr-2010)
http://smartech.gatech.edu/bitstream/1853/16146/1/kroes_james_r_200708_phd.pdf

< 1% match (Internet from 19-Apr-2014)
http://www.emeraldinsight.com/journals.htm?articleid=865190&show=pdf

)
N

< 1% match (Internet from 12-Apr-2014)
http://lup.lub.lu.se/luur/download ?func=downloadFile&recordOId=3878772&fileOld=3878782

< 1% match (Internet from 12-Oct-2013)
http://share.pdfonline.com/070dedf147c848088aa5c7102961a16f/10.htm

< 1% match (Internet from 23-Feb-2014)
http://www.ccsenet.org/journal/index.php/ijpm/article/viewFile/10601/9750

70

71 < 1% match (publications)

Christo Boshoff. "The Impact of Multiple Commitments on Intentions to Resign: an Empirical
Assessment”, British Journal of Management, 09/2000

72] < 1% match (Internet from 18-May-2014)

=

ttp://www.amhighed.com/documents/williamsburg2010/AmHighEd_Proceedings_Williamsburg_2010.pdf

< 1% match (Internet from 19-May-2010)
http://luxor.acadiau.cal/library/ASAC/ASAC2008/4/FullProceedings.pdf

73

< 1% match (Internet from 05-Jan-2013)
http://edr.ef.uni-lj.si.hosting-7.domovanje.com/ojs/index.php/ebr/article/download/127/pdf

74

< 1% match (Internet from 16-Mar-2014)
http://www.ijbssnet.com/journals/Vol_3_No_14_Special_lIssue_July 2012/11.pdf

~
[3,]

< 1% match (Internet from 16-Dec-2012)
http://www.aims-international.org/aims9/aims9cd/pdf/P9481-Final.pdf

~
o



https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=255789297&perc=0
http://czytanki.net/channels/south-african-journal-information-management
https://turnitin.com/viewEmerald.asp?r=48.6945669778262&svr=7&lang=en_us&oid=88037&key=f8f8b06c3673fee452f985f6ffae648f
http://dx.doi.org/10.1142/S0219649213500287
http://dx.doi.org/10.1016/j.emj.2005.12.010
https://turnitin.com/paperInfo.asp?r=48.6945669778262&svr=7&lang=en_us&oid=52356704&perc=0
http://internationalconference.com.my/proceeding/2ndicber2011_proceeding/219-2nd%20ICBER%202011%20PG%201013-1025%20Strategic%20Marketing.pdf
http://academicpublishingplatforms.com/downloads/pdfs/beh/volume4/201103201500_03_BEH_Vol4_MACEDONIA_Debarliev_and_Trpkova_Strategic_Planning_inTransition.pdf
http://www.ukessays.com/essays/management/subject-of-strategic-management.php
http://smartech.gatech.edu/bitstream/1853/16146/1/kroes_james_r_200708_phd.pdf
http://www.emeraldinsight.com/journals.htm?articleid=865190&show=pdf
http://lup.lub.lu.se/luur/download?func=downloadFile&recordOId=3878772&fileOId=3878782
http://share.pdfonline.com/070dedf147c848088aa5c7102961a16f/10.htm
http://www.ccsenet.org/journal/index.php/ijbm/article/viewFile/10601/9750
http://dx.doi.org/10.1111/1467-8551.00165
http://www.amhighed.com/documents/williamsburg2010/AmHighEd_Proceedings_Williamsburg_2010.pdf
http://lrd.yahooapis.com/_ylc=X3oDMTVnYWFqdDg0BF9TAzIwMjMxNTI3MDIEYXBwaWQDTHJlazRUTFYzNEdRVjYwVDFRYVlHeC5xMDYuMHVja2pJb3dfYzJFV3NGejhWZzVHX2xkQjRPX1YweDZPdVNOME9zVjg2a0I2BGNsaWVudANib3NzBHNlcnZpY2UDQk9TUwRzbGsDdGl0bGUEc3JjcHZpZAMwanloVDBnZUF1MlpvRFF2SWVpRHEuREJKbS5UVGt2ejUuVUFDcFI0/SIG=128m4g3n4/**http%3A//luxor.acadiau.ca/library/ASAC/ASAC2008/4/FullProceedings.pdf
http://edr.ef.uni-lj.si.hosting-7.domovanje.com/ojs/index.php/ebr/article/download/127/pdf
http://www.ijbssnet.com/journals/Vol_3_No_14_Special_Issue_July_2012/11.pdf
http://www.aims-international.org/aims9/aims9cd/pdf/P9481-Final.pdf

< 1% match (Internet from 31-Aug-2012)

http://www.slideshare.net/kesavneupane/factors-influencing 1

< 1% match (Internet from 28-Jul-2012)

http://internationalconference.com.my/proceeding/2nd_icm2012_proceeding/019_113_2ndICM2012_Proceeding_PG0209_0220.pdf

< 1% match (Internet from 11-Aug-2011)
http://www.pma.otago.ac.nz/pma-cd/papers/1007.pdf

< 1% match (Internet from 20-Nov-2008)
http://www.utwente.nl/nikos/Conferences/htsf/htsfpapers/paperkarami.pdf

< 1% match (Internet from 08-Jul-2013)
http://www.emeraldinsight.com/journals.htm?articleid=1875733&show=abstract

< 1% match (publications)
Richard B. Robinson. "The impact of formalized strategic planning on financial performance
in small organizations", Strategic Management Journal, 07/1983

< 1% match (publications)

GicAf, Oana Adriana, and Adina LetiAfia Negrusa. "The Impact of Strategic Planning
Activities on Transylvanian SMEs - An Empirical Research", Procedia - Social and Behavioral
Sciences, 2011.

< 1% match (publications)

. "Different perspectives on Strategy and Strategic management”, university
degree/business and administrative studies/marketing/1. 2013.

< 1% match (publications)

Aldehayyat. Jehad, and Adel Al Khattab. "Strategic Planning and Organisational
Effectiveness in Jordanian Hotels", International Journal of Business and Management

2012

< 1% match (publications)

Dharmadasa, Pradeep, Yasantha Maduraapeurma, and Siriyama Kanthi Herath. "Mission
statements and company financial performance revisited", International Journal of
Managerial and Financial Accounting, 2012.

< 1% match (publications)

Pellissier, René, and J-P. Kruger. "Understanding the use of strategic intelligence as a

strategic management tool in the long-term insurance industry in South Africa”, SA Journal of
Information Management. 2011.

paper text:

Mission and vision, environmental scanning and formality of strategic planning as predictors of the
performance of

58small and medium enterprises (SMEs) in the Gauteng Province of South

Africa

Abstract Faced with volatile business conditions and the hyper competitive market environment, SMEs are
continuously focusing on finding ways to improve

78their performance. This paper attempts to establish the effect of

65mission and vision, environmental scanning and the formality of the strategic

planning process

on the performance of SMEs. A quantitative research approach was pursued

52through a self-administered survey questionnaire. Descriptive statistics,
correlation analysis and regression analysis were used to analyse the data. The

main findings

of the study suggest that,
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84the mission and vision statements, environmental scanning and the

formality of strategic planning

66have a positive effect on the performance of SMEs. The formality of

strategic planning emerged as the factor with a stronger impact on SME performance than environmental
scanning and mission and vision. The study provides some practical insights for SMEs for improving their
performance in line with the identified effect of these three factors. Ultimately, improving their performance
along these factors is set to reinforce SME sustainability and which will further stimulate their profitability.
Key words: SMEs, Gauteng, South Africa, business performance, mission and vision, environmental
scanning, formality of strategic planning JEL Classification: .INTRODUCTION

4Given the intense competitive business world and the

constantly changing market conditions, business performance

4has become a crucial issue among scholars and practitioners. Therefore, in

order to remain competitive and sustainable,

SME owners and managers need to ensure that they perform well. Consequently, both business
practitioners and academicians have been interested in identifying the antecedents of business
performance. Interestingly to note, mission and vision, environmental scanning and formality of strategic
planning are among some of the factors that have increasingly being recognised in the extant literature as
predictors of business performance

31(Bart and Hupfer, 2004; Forbes and Seena, 2006).

These researchers show that it is crucial for businesses to scan the environment in order to make informed
decisions. They also advise SMEs

39to have a mission and vision statement because it gives direction to

the business and to have a formal strategic plan as it guides the business in strategy implementation.
Therefore, these factors are regarded as success factors that are critical in achieving competitive
advantage (Bart and Hupfer, 2004; Kantrabutra, 2010). Although previous empirical studies that examine
business performance are several—particularly in the developed parts of the world, two main research gaps
are identified by the current study. First, the previous studies have by and large sought to investigate the
factors influencing business performance of large organizations. There appears to be a void of empirical
studies that

3investigate the influence of these factors on the performance of

SMEs. This study seeks to fill in this identified research gap. Second,

3most of these studies have been conducted in the developed

or newly developed parts of the world such as countries in Europe, the USA or Asia. Conspicuously, hardly
can one find studies on the same in the African context. Perhaps, it might not be judicious to assume a-
priori that the findings from the developed parts of the word can apply

4in the African context. Therefore, the current study

seeks too, to confirm or disconfirm the previous findings from developed countries

4in the African context — in particular,

using South Africa as a case in point. The contributions of this study are expected to be academic and
practical oriented. For instance, exploring the influence of mission and vision, environmental scanning, and
formality of strategic planning on business performance will provide practical basis and motivations for
SMEs in South Africa to make use of these variables in order to improve their performance. This will
ultimately lead their competitiveness and sustainability. On the academic front, the current study is
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expected to generate new literature on SME performance predictors from an African perspective.

3The rest of the paper is arranged as follows: A

theoretical review and hypotheses will firstly be presented. Thereafter the methodology, data analysis and
conclusions are discussed. The final section presents the managerial

60implications, limitations and recommendations for future research. 2
LITERATURE REVIEW The review of literature

provides a discussion about mission and vision, environmental scanning, formality strategic planning and
business performance. 2.1 Mission and vision According to Forbes and Seena (2006), a mission statement
is crucial as it motivates staff and guides decision making. Ungerer et al. (2007), state that the business
mission ensures employee commitment creates an understanding of the business domain in which the
business would want to operate. A number of

61studies have examined the relationship between mission statement and

business performance (Bart and

Hupfer 2004; Hong and Park, 2010). Bart et al. (2001) analysed

39the impact of mission statements on firm performance

using

50

organisations. The findings show

50 do

Similar results were also found in Strong’s (1997) study, whose findings from a

86study of the formulation of mission statements

by UK organisations

69confirm a positive relationship between mission statements and firm

performance. Forbes and Seena (2006)

also provide strong evidence

67of the impact of mission statement on performance from a study of

18 not-for-profit hospitals. Similarly, a study by Hirota et al. (2010) confirms the view

81that corporate mission and policies contribute to an improved performance.

Besides mission statements, a business should also develop a vision statement because it is considered
part of the strategic process within businesses (David 2003). Furthermore, the author states that while a
mission statement states the business of the organisation,

31a vision statement clarifies what it wants to become.

Rossouw et al. (2003) mention that a vision is a statement that states where the business intends to go
and what to do to get there. It means that a vision indicates the

20state of the business in future, for example
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what it will be and what products or services will it offer to the market. Finkelstein et al. (2008), on the other
hand, stated

20

it expresses the

20 the business

Kantabutra and Avery (2010) point out that vision is needed by a business to guide, remind of history of
the company, inspire, and to control the business. According to Ungerer et al. (2007), a business vision
must be shared and ensure everyone’s commitment, be able to clarify the business’ desired future, be
fluid, sustainable, and nurtured in a constant process. Moreover, the authors state that a business vision
should not be vague and should be a solution to the business’ current problems. The authors therefore
recommend that a business mission should be emotional, inspirational, come from inspirational leadership,
it should be detailed, and able to provoke magic thoughts. Some empirical evidence suggests that vision-
driven businesses improve on their performance (Kantabutra 2010). A study of the power of vision in
apparel stores by Kantabutra (2010), found that

48vision characteristics and content have positive and direct effects on both

customer and staff satisfaction,

and hence business performance. 2.2 Environmental scanning There is a general consensus among
researchers that businesses

12scan the environment in order to adapt to the dynamic and

uncertain environment (Jorosi 2008). In order words, it is necessary to scan the environment so that
businesses may better deal with the changes in the environment in which they operate. In conducting an
environmental assessment a business needs to review, evaluate and disseminate information from both
the external and internal environments. For this reason, Hunger and Wheelen (2007) suggest that to
gather all the information about factors that affect the business, there is a need to assess both the internal
and external environments. An internal scanning of business identifies its strengths and weaknesses while
the external assessment establishes the opportunities and threats. Smit et al. (2007) mention that the
business environment consists of three different

36environments, namely the micro-environment, market environment and the
macro- environment. The micro-environment consists of the business itself

and

other aspects that have complete control, such as the mission and goals, departments in organisation, the
culture of the organisation and organisational resources that include human, expertise and financial
resources. The market or task environment includes the environment surrounding the business, which
consists of consumers,

51suppliers, intermediaries, competitors, substitute products, possible new

entrants and labour unions. The macro-environment

consists of variables, which the business does not control, but instead these forces influence the way the
business operates. These variables include the political, economic, social, technological, ecological and
international factors (Smit et al. 2007). Karami (2008) also clarified that a business’ external environment
consists of two components, which are the societal and the task environment. The societal environment
comprises of variables that indirectly affect the business and these include, the economic, technology,
political, legal, socio-cultural and demographic factors. The task environment factors involve variables that
have direct interaction and influence on the organisation, for example the operation of suppliers,
customers and competitors (Jorosi 2008; Karami 2008). Organisations may assess the societal
environment using an assessment technique called the PEST analysis (Popoola 2000), which is an
acronym standing for political, economic, social and technological forces. The political or regulator sector
includes government regulations, procedures, policies, political stability and developments that can affect
the viability of the business. Economic forces consist of business cycles, Gross National Product trends,
inflation and interest rates, government budgets, unemployment and disposable income. Socio-cultural
variables encompass lifestyles, cultural trends, consumerism, attitude to work, crime rate and women
empowerment aspects. Technology factors comprise of research and development, government spending
on research, information technology infrastructure, innovation in materials and services, and rates of
obsolescence. Businesses operating in South Africa need to scan the environment constantly; because
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the country’s readmission to international markets offers numerous opportunities as well as posing serious
threats (Smit et al., 2007). This implies that the international market forces must also be scanned, as they
affect the profitability of businesses. In order to survive and succeed in today’s competitive environment it
could help businesses to first pay attention to factors that have an immediate effect on them. A study by
Karami (2008) found that in today’s high levels of competition, and uncertainty, businesses scan the
environment to improve their competitiveness. Popoola’s (2000) study of corporate banks in Nigeria
revealed that environmental scanning enables banks to gain competitive advantage. 2.3

74Formality of strategic planning Formality of strategic planning describes the

extent to which the strategic plan is presented in written form. Pellissier and Kruger (2011) report the use
of a formalised strategic plan in a study of the practice of

28strategic management within the South African long-term insurance

industry. The results obtained suggest that

long-term insurance companies

87utilise a formalised strategic management process.

A study by O’'Regan and Ghobadian (2002) reveals that formal strategies are more able to eliminate
strategy implementation barriers than non-formal planners. A study of small business formal and non-
formal planners by Kraus et al. (2006) revealed that formal planners were able to grow twice as much as
non-planners. 2.4 Business performance There is still no consensus among business practitioners and
academics on how to measure business performance (Tang and Zhang 2005; Pun and White, 2005).
However, several researchers tend to agree that organizations can generally use the objective rather than
subject measures to assess their success, provided that accurate information is provided

77(Chow and Van der Stede, 2006; Panigyrakis and Theodoridis, 2009). The

objective business performance measures consist of the financial records that include actual profit,

57turnover, return on investment, return on capital employed, and inventory

turnover. The subjective measures

tend to rely on the perceptions of the managers and key role players (owner) perceptions of business
performance (Phillips et al., 1999). Critics of objective measures of business performance report that
objective measures are inaccessible, confidential, incomplete and often inaccurate (Chong, 2008). Profit
figures are subjected to manipulations, which make comparisons among different sectors difficult. In a
similar vein, Chow and Van der Stede (2006), Atkinson and Brown (2001) argue that objective measures
are unreliable because they are too aggregated and backward looking rather than forward looking;
stressing the short-term future of the organization instead of the long term benefits. Managers (owners)
are therefore, unable to understand the root causes of performance problems and make cross-functional
decisions in order to survive in turbulent business environments. A study by Tang and Zhang (2005)
reveals that

23objective performance data are influenced by industry specific factors and

hence, are inappropriate for cross-industry comparison.

Due to these weaknesses, Tang and Zhang (2005) recommend the use of subjective measures because
of the difficulty in obtaining objective performance data. Subjective business performance measures are
provided in non-monetary terms, for example, market share, customer satisfaction, employee turnover and
new product development which is relevant to survive in competitive environments (Verbeeten and Boons,
2009). Dawes (1999) argues that with subjective measures, managers (owners) are willing to provide their
perceptions about business performance, even if the information required is of a sensitive or confidential
nature as they need to survive in a rapidly changing competitive environment. Jusoh and Parnell (2008)
further provide affirmations to such arguments that the strength of non-financial measures lies in their
ability to provide insight into business processes and outcomes which in the long term are better predictors
of future business performance 3. PROBLEM INVESTIGATED, RESEARCH HYPOTHESES AND
OBJECTIVES Despite the benefits of strategic planning activities such as mission and vision,
environmental scanning and formality of strategic planning,

1there is little evidence of empirical research that has sought to evaluate

these dimensions within the domain of small business research (French
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et al, 2004). In the same vein, Sum et al. (2004), state that

1despite the widespread recognition of the importance and significant

contributions of SMEs, research on these small businesses remains scarce.

A review of literature on strategic planning in South Africa shows that there is a paucity of studies that has
focussed on the impact of mission and vision, environmental scanning and formality of strategic planning
business performance. Therefore, little is known about

23the impact of these factors on the performance of SMEs in

Gauteng province. It is necessary to carry out this research as it provides invaluable insights for SMEs
owners/managers initiatives about how these factors can provide an enabling mechanism to improve
business performance. The study therefore

3seeks to achieve the following objectives ? To identify the effect of mission and

vision on SME performance ? To ascertain the

80impact of environmental scanning on the performance of SMEs ? To evaluate
the

influence

83of the formality of strategic planning process on SMEs performance.

68In order to support the objectives of the study, the

following hypotheses were formulated. H1: The use of mission and vision statements positively influences
SME business performance. H2: Scanning the business environment has a positive impact on SME
performance. H3: The more formal the strategic planning process is, the higher is the performance of
SMEs 4. RESEARCH DESIGN The study was located with a positivist, quantitative research paradigm. A
positivist research perspective seeks to test and confirm hypothesis in order to explain and predict the
effect of one factor on another (Johnson and Onwuegbuzie, 2004; Schiffman and Kanuk 2009; Sedmak
and Longhurst; 2010). This approach was adopted

62in order to establish the relationship between strategic planning and the

performance

of SMEs. The population of this study included SMEs operating in Gauteng province.

73A sample size of 200 SMEs was used in this study.

The unit of analysis in this study included SME owners and managers. They were identified based on their
job title and position in the business that were responsible for strategic planning. A structured
questionnaire was used. A demographic section solicited information about the owner-managers, such as
age, sex, marital status; position occupied in the business, respondent’s title, as well as the

1business’ characteristics such as, number of years in business and number
of employees. The

remaining sections solicited information related to the strategic planning practices and business
performance. To measure the performance of SMEs, the subjective measures of business performance
were because SMEs are not willing to provide financial data indicating their performance (Falshaw et al.,
2006; Tapinos

79et al., 2005; Chow and Van der Stede, 2006;

Chong, 2008), Furthermore, concerted efforts to obtain actual performance data were difficult to obtain in
the study from mangers/owners of SMEs. Therefore, data was collected through personal visits to the
identified respondents by the principle researcher. Respondents were given enough time to complete the
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questionnaires. The demographic data was analysed using descriptive statistics. Correlation coefficient
analysis

5was conducted to ascertain the relationships between strategic planning and

business performance;

and

3multiple regression analysis was finally used to analyse the predictive

relationship between strategic planning factors and

business performance. 5.

76RESULTS AND DISCUSSION 5.1 Demographic composition of the sample The

demographic distribution of

respondents reveals that out of 200 respondents, the majority of respondents 121 (60.5%) were male and
79 (39.5%) of respondents were female. The majority of respondents n= 59 (29.5%) were in the age
category of 26-35 years. This was followed by two other age categories, 36-45 and 46-55, which
accounted for n=57 (28.5%) and n=51 (25.5%) of the sample, respectively. In addition, 20 respondents
(10%) indicated that they were in the age category of 56 years and older, 13 respondents (6.5%) were in
the 20-25 year old category. Majority (n=107; 53.5%) of the SMEs employ between one and 49 employees,
whereas 93 (46.5%) indicated that they employ between 50 and 200 employees. In terms the number of
years SMEs were in operation, 63 SMEs (31.5%) were in business for more than 21 years, followed by
those SMEs which were in operation business between 11 and 20 years (n=48; 24%) and those which
were in operation between six and 10 years (n=45; 22.5%). Finally, those SMEs that were in operations for
five years and less (n= 44; 22%) comprise a small part of sample. 5.2 Correlation analysis Before
conducting a regression analysis, Spearman rho correlation coefficient was computed in order to ascertain
the bivariate relationship of the eight factors of strategic planning and business performance. The
Spearman'’s correlation is a non-parametric rank-based statistical test for unevenly distributed data
(Zikmund et al., 2009). The Spearman’s correlation was therefore used because the data was ranked and
not normally distributed. The correlations

40range from -1.0 for a perfect negative relationship to +1.0 for a perfect

positive relationship

(Welman et al., 2005). The level of association between mission and vision, environmental formality of
strategic planning process and business performance is summarised in Table 1. Table 1: Correlations and
reliabilities-the three factors with business performance ES MV FS BP Environmental scanning (ES) 1
Mission and vision (MV) .473** 1 Formality of strategic planning (FS) .654** .510** 1 Business performance
(BP) .548** .424** .579** 1 Cronbach alpha reliability 0.91 0.86 0.84 0.89 **

22Correlation is significant at the 0.01 level (2-tailed).* Correlation is
significant at the 0.05 level (2-tailed). The results presented in Table 1 show
that

the correlations between business performance the predictors namely, environmental scanning (r=.55),
business mission and vision (r=.42), formality of strategic planning (r=.58), are positive and significant.
Similar findings about the positive correlation between these

85strategic planning dimensions and business performance

are reported by other scholars such as Mcllquham-Schmidt (2010). Efendioglu and Karabulut’s (2010)
study also highlights the positive correlation between these strategic planning activities and business
performance. 5.4 Regression analysis Having established the strength of correlations between the
variables, the study proceeded to conduct a regression analysis as correlations analysis only measure the
strength of a relationship but fail to determine predictive relationship between variables. The constructs,
mission and vision, environmental scanning and the

63formality of strategic planning were used as independent variables and

subjective business performance

72was used as a dependent variable. Table3 presents the regression results
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showing the

predictive power of each factor on business performance. Table 2 Regression analysis between the three
factors and business performance measures Dependent variable: Business performance Independent
variables Std. Error Beta t-value p-value Factor 1(Environmental scanning) .055 .090 1.105 .271 Factor
2(Business mission and vision .045 .082 1.327 .186 Factor 3(Formality of strategic planning) .060 .270
3.645 .000* R=.70 R?=.49Adjusted R?= .47 F= 22.88. * significant at

70p<0. 05 The regression results depicted in Table 2 show that the

independent variables had an adjusted R? value of 0.47 which implies that the three factors explained
approximately 47% of the variance in business performance of SMEs. The beta coefficients reveal that

82formality of strategic planning makes a more significant contributions to the

business performance of

SMEs (B$=0.27, p<.05), than environmental scanning

56(B=0. 09, p>0.05), and mission and vision ($=0. 08, p>0.05). The

importance of formality of strategic planning as a predictor of business performance is also supported by
theory. A study of small business formal and non-formal planners by Kraus et al.(2006) revealed that
formal planners were able to grow twice as much as non-planners. While these environmental scanning
and mission and vision factors showed an insignificant relationship with business performance, they did not
show a negative relationship with business performance, but instead made very small contribution towards
business performance. A study by Karami (2008) found that in today’s high levels of competition, and
uncertainty, businesses scan the environment to improve their competitiveness. Popoola’s (2000) study of
corporate banks in Nigeria revealed that environmental scanning enables banks to gain competitive
advantage. With regard to business mission and vision, Forbes and Seena (2006), Mazzarol et al. (2009)
and Kantabutra (2008) confirm that a business mission and vision statement enhances business
performance as it guides in decision making, motivates and inspires personnel. 5.5 Testing of hypotheses
and outcomes Hypotheses one to three were tested using correlation and regression analyses. The
outcomes of the correlation and regression tests are depicted in Table 3 Table 3 Hypotheses testing and
outcomes Hypothesis Decision H1: The use of mission and vision statements positively influences SME
business performance. Hypothesis accepted H2: Scanning the business environment has a positive impact
on SME performance. Hypothesis accepted H3: The more formal the strategic planning process is, the
higher is the performance of SMEs Hypothesis accepted The results in Table 3 show that mission and
vision, environmental scanning and formality of strategic planning

31have a positive association and predictive relationship with business

performance

of SMEs. 6.

53RELIABILITY AND VALIDITY The internal consistency (reliability) the constructs

was established by calculating the Cronbach alpha coefficient.

As indicated in Table 3, the overall coefficient alpha for the constructs was 0.93, while the coefficient alpha
for business performance factors was 0.89. The coefficient alpha values for mission and vision,
environmental scanning and formality of strategic planning were 0.86; 0.91; and 0.84 respectively. The
Cronbach reliability values for these three predictors and business performance factors were above the
acceptable benchmark of 0.70 (Bryman and Bell 2007). Discriminant and construct validity were tested by
conducting exploratory factor analysis. At each stage, scale purification was carried out to remove the
items from the research instruments in order

71 removal of

items was done

7until all the items showed acceptable levels of discriminant validity (which
means all the items only load on a common factor without cross loadings) and
construct validity (which implies that all items relating to one dimension have

factor loading of at least 0,40) (Dhurup, 2012). The
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results confirmed both discriminant and construct validity for both strategic planning and business
performance scales. Through the computation of correlation analysis, the three independent factors
showed convergence with the business performance thus providing evidence of convergent validity.
Predictive validity was tested by the regression models. The regression results indicate that the factors
correlated with business performance. 7. RECOMMENDATIONS The results infer that increased practices
of mission and vision, environmental scanning and formality of strategic planning lead to high levels of
business performance. It is therefore important for SME owners and managers to understand these
strategic planning factors in order to establish how to apply each factor to improve the performance of their
businesses. A business should implement all the three factors as each factor can assist to enhance the
performance. In terms of the regression analysis, the results indicate that the formality of strategic planning
process is the most influential dimension to improve business performance. In this regard, SMEs should
prioritise the implementation of this dimension. The positive relationship between these factors and SME
performance should encourage SMEs to embrace them. By doing so, SMEs can enhance their
performance, increase their chances to grow, and consequently strengthen their competitive advantage
and prosper within the national economy. Due to the increased complexity of their competitive
environment, strategic planning in SMEs need to be more formalised. Although not a panacea to business
success, having a formalised and documented strategic plan will enable SMEs to communicate their
intentions and to meet the requirements for government grant and bank loan applications. A formal
strategic plan is also

32likely to require the owner/manager of the SME to review the business’ vision,

mission, and the external market

conditions (Mazzarol et al., 2009). It is also recommended that policy makers and academics assist SME
owners/managers through education programmes that train them to draft strategic plans. There is need for
businesses to scan the environment due to high levels of competition, uncertainty and turbulence. This will
assist them to gather information from the environment that is useful in strategic planning (Karami, 2008).
Many owners/managers of South African SMEs seem to lack knowledge about the application of some
environmental scanning techniques, as they indicated that they make use of only a few of them, namely
SWOT and PEST analyses. Most of the techniques

28such as Porter’s five competitive forces, value chain analysis,

the gap analysis and benchmarking, are rarely used by these SMEs. It is recommended that in order to
address this knowledge gap, the government can assist by providing training on basic strategic planning
education. This can be realised through funded or subsidised workshops, short courses, flexible university
or college courses. This may help to improve the environmental scanning skills and knowledge of SME
owners and managers. In order to establish a common purpose, inspire and motivate personnel in the
business, (Forbes & Seena, 2006), SMEs need to increase the usage of

75mission and vision statements. According to Mazzarol et al.

(2009), SMEs need to

32recognise the importance of having a clear mission and vision

statement, which is communicated to the employees. Being mission and vision driven will help them to have
more focus about their long-term future, and hence goal achievement. 8. LIMITATIONS Although the study
provides fruitful insights regarding the impact of mission and vision, environmental scanning and formality
of strategic planning on business performance within the SME industry, it is not without limitations. Data
was gathered from only a limited number of respondents and SMEs in Gauteng province. Hence, the
results cannot be generalized to all SMEs in the country. Replication of this study is therefore warranted
within the SME industry because this research has been exploratory in nature; future development of the
robustness of the scale is required as this study is a valuable first step towards a better understanding of
strategic planning dimensions. A possible direction for future research is to conduct a similar study in other
provinces in South Africa or in other developing countries like Zimbabwe in order to examine similarities
and differences. Future studies should also make a comparison amongst different types of industries. The
reliance on the subjective views of SME owners/managers is a limitation in the study in terms of
generalisation of the results to other SMEs because they could have different views about

64strategic planning and business performance. 9. CONCLUSION This study

examined the influence of

mission and vision, environmental scanning, and formality of the

9strategic planning process on the performance of SMEs in
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Gauteng province, South Africa. The study also confirmed that of these factors formality of strategic
planning, makes a more significant contribution to SME performance. Therefore it is important for SMEs to
prioritise this factor when they implement strategic planning in order to enhance their performance. This
study can serve as a guide to SMEs owners and managers to properly implement mission and vision
statements, environmental scanning and a formal strategic planning process, which will enable the SME to
play an increased role in the economy. Through the use of these factors, South African SMEs and in other
countries may be cushioned from the dynamic, highly competitive and unstable business environment. 9.
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